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Employees should not care about the University| 4.4500 1.83904| 40
that employs them unless that university shows

that it cares about its employees

An employee who is treated badly by an institution| 3.3500 1.47718| 40
should work less hard

I am highly committed to improving the quality of| 5.8750 .88252| 40
my job

My supervisor/fellow employees encourage my job| 5.5250 1.10911| 40
development

My condition of service motivates me to put in my| 4.9000 1.56566| 40
best for the university

| am satisfied with the work climate where | work. 5.1500 1.12204| 40
My pension welfare is a concern to my university 4.5250 1.46738| 40
The university show more concern for me 4.5750 1.50021| 40
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