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Arnother gusstion can also Do asioed fe it wige
Lo meer ouh a famous brand name., perbaps from Dhe
world of fashion, sporl or & oowis

P fE

hetiter to look oulk for a brand name that sounds
good, is in harmony with the original selling
concept, bthe brisfting for the fr

whaich
Mawe the right concept in the advertissment.

A owell-known Dyand

name will, most importantly,
stand for the image of the prodouct that it
represents. This has both an advantaoge and soms
disadvantages., The only advantage iz thalt the

buwer recognizes the prodoact by nams, It is
howsaver not known how aany admirecs this bhrand
e o P many people e iech

OV
from the fashion world ong can make the
oo Jusion that & pecrfume is an exbtention of the
sbyle of olothing., This is no longsr valid Lf bhe
name is bthat of & sports person o & novie shar.,

Today, the i

srplicit perfums names 1S

past . MOdern Consumey

raally orefer names which

permit them to oreate for themselves thesilr own
picture of a fragrance ba

o on its nams, and
Witk the help of its

adverftising cons

ppd . This

pacture bhat She consumar cevelops should give
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fres reign to illusions and fTantasies, and most

of all - satisfty the consumess concsph of bhe

perfuma ! (This is whers oy own ldea of perfumes

advertising comes in, which will be discus

later onia

Most of today s pevfume advertisemnsnts in

. [ .
magarines, such as Vogus and

smopol itan, depiot
modelse, male and female, as glamovous, stvlish,
@riting, sensual, successtul and besutifol.
Weaaring these perfumss one gebts the feeling of
being classy, sporbty, sexy or seductive. Female

models are either wearing stylish or

cowts oF ssductive lingerie. Male modsls

wEaring @ithaer wary smart or saswal oclobthing, o
are well-built and scantily clothed for a vivile,

vugaed and ocharming effsoct.

Soms acdvertising concepts are guite swibraceodinary
o Like the one of "The Gilorgio Beverly Hills

Fraoranoe

i

TThe moment vou discover its Effusive Bpirit,

et T 11D Mave breathed bthe E e i

Magic of Beverly Hills. Created for Rodeo Drive’

1

most famous Biovoio Bowubiogus, it's the scent of

the cenbtury, America’ s Digrnature fragranocs. What
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-.J el

begsn as an Exbtraordinary California ohenomenon

f

a o ddsran

werrk on bto capboye hhe wor i,

unegualed in fragrance history. Easily moving

into the ninetes s wibth priioue Bibwvie, fha
glefinition of a true Classic. Hiorgio BEeverly
Hilis. It's more than vou wve sver imsoinsd. b

(Hiovrgio Bewverly Hills Incy a promotional

By iy, 0

Why o these originators of a fragranoce bhyrings
forth & concept that promises COnsumErs s0 mueh
tut actually gives so little — nothing is =7t
mver for self-imagination and self-ssoevrisnoe. 4
fragrance that is so descriptive that to
@xparLence a Tragrance obherwise as bthe one so

gloriously described, is sacriligeous!

Again my own approach enters the picture - wlhy

mik make an acdvertisemsnt of & pecfome andg eave

the enjoyment of it entirvely up to the consumer?

Prim o hey o ssperience Lt for ol

we e v |

cmemen s smhow the moo

of bocday e acdvert
moocupying Bhe whoelse picbtore with the image of the
perfumes contalnss buoksd away somswherse in &

coner, Wy cdoes the originators

© Central University of Technology, Free State



Central University of
Technology, Free State

L

fume o Tragrance s s omuseh mon

phenomenal anount of  mon

a B

ef Bhe container, when

attention in the visual acdvert
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ESTEE LAUDE

PERFUME
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H.le A Discussion of Author’'s own Approach:

I approached perfums advertising from another
angla., Why follow the conventional roagd to
perfume advertisingy Why not concentrate wholly
on the bottle or container itselfY

Thesere ars sSo many perfums bobtles, containers,
flasks and flagons created specitically for a
certain brand that it is simply not possible oot

to nobtice them!

It comes in the most interesting shapss and
sizesy vround, 2longated, fTlat, abstract, bizarre,
conventionsal, thrge-dimensional and so on. They
are macde from glass - colowred, metallized,
gandblasted; from crystal - cut or ancuty from
mestal - silvercolowrsd, goldoolowrsd,
copparcolowrsd, dull or shiny and many
combinations - glass and metal, orystal and
metal, glass and orvstal , and nowaday s ewven
plastic. Forcelain and stons arve rars but it does

anpaar !

Gome have the most intricate engraving and
dataill, faceted in fascinating designs and

clardity.

© Central University of Technology, Free State
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o the bottles and containers of sach

Thie  rrames s

breand also differ a greast desl. Somse are printed
in black and wnite, engraved in metal, railsed
letters in glass or cut into oryvstal, even casted

i different materials.,

The contents of sach container also comss in venry
different colours. It varies from nearly
Pranglucent o oyellow, amber colowred, redodish

ryrown and pdink o blous and gresen.,

My own approach comes close to the macro side of
photography .. Mestly T odo oloss-ups of a certain
part o prominent detall of a container. I always
try to get the brand name or originator s nams in
the image. I alwavs try to make use of fhe colour
o f the containsy or Lhe contents becauss that

plays an intricate part in the images that I want

i

to produce. Sometimes [ bring in other elements
thalt [T feel enhances my Lmages. BElements Libe

mmorboe, metal , watev, glass, slate, stons or aven
different backdrops. Ths lighting [ use are also
different. The most imporitant aspect is to light

the name of the product. For some T wsse lighhing

from undevnsath, from the back, sides and above.
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My sources of lighting wary graally., Mostly 1 use

tlash - sometimes togebher with tungsten andlor
coloured gels. Almost alwavs 1T use divectional
lighting to bring out intricate detail or tTo

accenbuats bthe colows of the contents or

conthainer.

811 myv work is done in the studio. I alwavs use

the Sinar &4 x O monovall camera. ALL of my worlk

o

isoAn print bDecsages T odon’t think a8 4 ¢ 5 fvanny

1]
ifl
=
—t

has the impact that say &8 12 ¢ 16 print has
shaot on colows negative and tranny that I

develop in conventional C&41 chemicals to prind

then, The film I wuse ranges from
ASA to 160 ABA, Fuliichrome 100 &a54, Fujiichrome

Frovia 100 A54, Agfacolows 100 454, Agfacolour

Cptima AEG Lo Agfachroms 1006

S9e2. A Discussion of Author'’'s work:

Fig. A = BRAVITY (p.57)

ot GRAVITY on Fujicolor 160 A56 film. GRAVITY

iwoa very dark blues glass bottls, [t has an

ol triangular shaps with a plasti

From below and one

it the sholb wiitbh &d

flash from a softbox to shooh the image at
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Fa%, For the misty sffect | ussd carvbon-diogids
ery--ice that ig placed in hot water to vel@ase
The white clouds of carbon-dioxide. For the whole

shot [ used a bhlack background,

Figh: B - FOREVER {8.58)

I oshot FOREVER on Fudicolor L1&0 ABA. FOREVER is a
clear glass bottle with a sandblasted finish. It
Fras an oval shape, & olear plastic oap and
light-vyellow contents. For the shot I placed the
bottle on & wire grid inside a glass bowl wiih
water, [ droppsd a few drops of grsen foood-
colouring into the watevr, I 1it the sholt with ons
Flash from below with & vellow-orangs gel, and
one Flash from & softbox to shoot the dmage at
.

Fig. O - GLORE (by ROCHAS) (p.59)

I shot GLOBE on Fulidicolor 100 A8A6. GL
round orvetal bothle with detail of the Eacth in

clasar orystal, and a border of sandcdblasted

tryetal. The conlen ar@ a warm blood-red. For

the shot I plaged the bottle inla petri-dish on a

rasted metal ﬁhmmt as background..In She

g | L

dish I placaﬁéquiakﬁilQer ancd separated

.
»
A
3

form indlviduéirﬁhbps. Iilit-the shot with =

-
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one flash from the side

&
e
i
o
=
1
g
b
a3
=
Hil
%
=3
i
e |

flash Trom a softbox to shoot the imaoge at F32.

FIYLIS Cpwdid)

YIS on Agfachrome 100G A54 which ]

developed in C4é4l-chemicals. ZERYUE is a

metallic—-like colowred glass bottle. It has a

veactangulay shape with vailssd detaill on thes

surface. For background T wsed lead thalt has bDeen
melted and poured onto a flat swrface to
solidify. I 1it the shot with one flash from a

aoftbox and one flash from a spotlioht with a

golden gel o shoolt the image abt Fad.

Fig. E - JOOFP (p.&al}

Ioshot JOOF on Agfachrome 100 858 which § fhen
clesve Topeod dn D9l- chemicals. JOOF il & semi-
civoular, longish orystal bottle with a dark
vinlet content. I placed the bottle on a wirs
prid and a white backoround., For lighting [ used
one flash from a spotlight bthrough the back of
the botthle, and one flash from & softbox to shoob

Ll image ab FEBR.

Fig. F - POISON (p.&2)

At . FOIS0ON 1s oa

I oshot POISON on Agfa-lptima 188
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sgn-shnapsd bottle with a deep puwrole colowr. It

with curved indentations all

is shaped in o

arcunc , and & nicsly shapesd plastio gap. 1 oused a
black background and cubss of ice olaced at
random. For Lighting I wused esight flashes from
below and directional twungsten lighting (for an
exposurs of fouwr ssconds) to light the name of

the perfume. T shob the imaocs at FEZE,

Fig. G - ENOWIMG (p.&E)

ENOWING was shot on dgfacolour 160 S8, HRNIHETNG
ig a flat, longish bottle with abstract planes
cut into the crystal. [t's got the name “RNOWING®

printed in gold on the plastic cap. The contents

ig a light vellow in colow . The background I

wsed was brioht blus shell-shapsd glass which 1
placed around the bottle, 1 1it the bobtle with
fontr Flashes from below with a spotliont ancgd fThe
name I 1it with ftwo Tlashes from a softbox, The

wholes image was shob at FeD.

Fig. H -~ BYZANDE (p.ba)

BYZONCE was shot on Agfachrome LO0O 484 and then
developed in O4l-chemicals. BYZIANDE 1s a round
Blue glass bobttle with the name raised in a

civoular area. The backgrouwnd T

© Central University of Technology, Free State
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i a2 mirror on which the bottle stands. In the
foreground is wabter in which the name of the

parfume reflects. The image was 1it by four

flashes through the back of the botitls and one

flash from a softbox to light the name. The imaogs

was shot at FES.

Fig. I = GABRIELA SABATINI (p.4&5)

I oshot GABRIELA SABATIMI on Fuojicolor 160 G54,
The bhottle has an abstracth oryvstal shape with a
plastic cap that reflects the shape of the
bottle. For the background T ussed a silver meital
grid fon which I placed the bottle!? and a terra-
cotta tile. I 1it the bottle with ong flash from
a softbox and an exposuwre of fouwr seconds from a
tungsten lightsowroe from the back. The image was

wmivmt at Flé,

Fig. J — SPFELLEOUND (p.&&)

SFELLBOLUND was shot on Fulicolor 1450 454, The

Hi

bhothle has a sphevical shaps with a thick solid
bass all done in orvstal. The bottle has a solid
matal stopper coated in gold. The name
TEFELLBOUND Y doss nob appsar on the bottle I osed
Tor the shob so T owsed the ocsckaging in which it

ig sold alt the counters. I shot the image with

© Central University of Technology, Free State



Central University of
Technology, Free State

bt

two flashes from a sottbox to light the nams. I

&

s weed btwo tungstsn Lights with bDluas and gresn
aels respectively for an sxposure of sistsen

seconds. The whole imsge was shobt ab FaD,

Fig. K = TSAR (p.&7)

ffe . TEAR

THAR was shot on Agfacolowr Optima |

is a rectangular shaped botile with a raised

surtace arsa that repsats the rectangular shaps
of the bottis., The botble i made of glass bhat
has & grasn, marble-—like appearance. For the shob
Toomed & blus metal-like papsyr-print as ths
bhackground. Ths bottle was laid on its side and

Lit from behind with Tive flashes with a red osi,

The name was Lit with four flashes Trom a

i
o
i
o
-

softbhox. I shot the ima Fé&d,

Fig. L - FOURDS (p.&68)

FOHIRDS was shobt on Fuiichroms Frovia 100 A%a, 1
cross--deve loped 4t in conventional T4l chemicals
for printing., ROUROE is a white porcelain-like
battle with metal plates covering both snods,. The
rama “ROURDSY is printed in a wery light grey on
the bottle which made it difficull to photograph.
oplaced the bottis in a glass bowl with water

coming up to the side of the bottle. For

© Central University of Technology, Free State
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b, Donclusion:

For salling & product, the advertising

support that product is of orucial

and advertising goss hand in hand. Viswal

&

advertising will mostly guarantee the sslling of
a progduct where the name will play a sscondary
role. The design and the advertiging of a product

complansnt and confirm each other,

When marketing & new fragraﬁﬂ@ o perfume the
advartising concepl that is going to be used must
be successful. For it to be successful, there
must be no misundsrstanding between the perfumsr
and the phobtographer, who must do the imags for

The achvert isement .

For a fragrance ér a perfume to be succsssful (or
any obther product for that matter), the
photographer has to be able fto provide a
marketing image that will enswe the sales of

Tt must be said that whers visual

that pro
acvertising is concerned a professional

mhotographer is in great demand!
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